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The Infogrow Storyy

Infogroup provides marketing data, services and research
solutions that enable targeted sales, effective marketing and
stronger customer relationships

We engage and connect with millions of consumers and
businesses on a daily basis

Service85% of Fortune 100 Companies
Power top 5 Search Engines

Provide Points of Interest data to 90% of in -vehicle navigation systems
in North America

Deploy 30 billion emails annually  on behalf of clients

Exclusive provider of the CNN/Opinion Research Corporation Poll

WA‘?A’//’ iy



[
How We Do [

Our data, services and research work independently or together.
Only Infogroup gives businesses the power to put all the right
pieces in place to take their marketing to the next level.
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Reseamcin

Actionable insights that help clients make more effective
business decisions

Integrates primary and secondary research
U Market identification, sizing, segmentation & penetration analysis
U Positioning and value proposition testing RESEARCH

U Brand awareness and perception analysis

U Buyer and user behavior research
U New product ideation, innovation & testing

U Competitive intelligence/analysis
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Data

The highest quality and most relevant marketing data tailored to
consumers and businesses of all types and sizes

B2C and B2B data

U 220 million consumers - 14 million businesses
U Seamless integration with relevant 3rd party data sources
U Demographics, lifestyle, purchase behavior

U Firmagraphics, key contacts for small to enterprise
businesses, global reach
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Enabling extraordinary customer interactionand  delivering
meaningful and actionable results

Data management, processing and custom
Integration

Multichannel marketing solutions

U Direct Mail, Email, Mobile & Social

U Retention and Acquisition

Lead generation and sales enablement

Marketing modeling, analytics and business
intelligence

List management and brokerage




Senvicing Customees opatltypes and dizeses

Infogroup provides data, list brokerage /
management and analysis for catalog
marketing

Infogroup securely hosts
and manages client data
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SMB Customer

Customer Surveys

Lowes

Infogroup provides timely, accurate

Infogroup conducts and ]
and relevant prospecting data

analyzes customer surveys

Email Marketing Business Info / Local Search

0] Google =

Infogroup delivers the rlght mix of services |nfogroup provides local business

~ and industry knowledge to help clients information for Internet search engine results
improve customer acquisition and retention
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Work s<Not aPlacklAnymore, It'€al Lifestyte A ny mo |

Workers Say Office Is Not Necessary
to Be Productive
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Source: Is the office really necessary?, f @
- M2 Presswirg October 19, 2010 10 u
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Mobility Technologiesse Top Priority for IT Depuatientssim 20100

62% say it is a high or critical priority over the next 12 months
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High priority ) 46%
Low priority ) 31%
Critical priority G0 16%
Not on our agenda EP6%

Don't know 00%
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Source: Insights for CIOs: Make Mobility P ar
Standard Business Practice by Forrester 11 ' 1
Research September 3, 2010
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Mobility Technologiese Top Priovity for IT Depuatrmertssim 200100

Increasing worker productivity and employee responsiveness are key benefits

Increased worker productivity _/'1 . ? 75%
Increased employee responsiveness ané | : ¥ 65%
Resolve internal IT issues faster |* : ¥ 48%
Resolve customer issues faster |° ‘ ¥ 48%
: » 42%

Improved customer satisfaction

Reduced personnel costs | 16%
Reduced sales cycle time |5 16%
Reduce fuel, gas or fleet maintenance costs _‘:==' 15%
Increased sales revenues |7 14%
Competitive differentiation |5~ 14%
Improved brand perception |G 10%
1P 6%

Reduced inventory costs
It's too soon to tell - don't know S%
None - we haven't seen any benefits 4%

Source: Insights for ClIOs: Make Mobility a
Standard Business Practice by Forrester 12 j
Research, September 3, 2010 K



Maybe SotnedaydWVe't All dook LikesThis...

Source: Pictures from the 2010 C.T.l.A
Wireless Conference 13



