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SRDS.com: Where Media Decisions Are Made 

Online Multimedia 
Planning Platform, 

Where Agencies Find, 
Consider and Understand 
Media Brands, 

And Media Brands 
Promote to Agencies. 

And Build Integrated 
Advertising Campaigns. 
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Content Model: Original Compilation 
Å Public Domain 
Å Traditional Inbound & Outbound 
ÅOnline Updating  
Å Data Feeds 

Media Coverage 



2012 Revenue Model 

Advertising Sales 
ÅOnline Search & Display 
ÅPremium Listings 
Å In-Person Exposure 
ÅCompetitive Targeting 

Data Access 
ÅPaid Subscriptions 
ÅList Rentals 

Marketing & Data Services 
ÅMaster Media Data Management 
ÅCustom Data Licenses 
ÅCustom Marketing Services 



SRDS Transformation Timeline:  
 
First 75+ Years, 1919-1996 
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SRDS Transformation Timeline: 1996-1999 
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SRDS Transformation Timeline: 2000-2004 

Primary User Developments 
ÅEnterprise Access Licenses 
ÅAdvanced Utility & Data Currency 
ÅTraining to Build Usage 
ÅBasic Analytics 
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