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Search: “financial”

Online Multimedia
Planning Platform,

Narrow by
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Business Publications (S04
Digital Meda (445)

Newspapers (1172

Where Agencies Find,
Consider and Understand
Media Brands,

Tested.
Trusted.

OnTarget.

BARRON

And Build Integrated
Advertising Campaigns.

And Media Brands
Promote to Agencies.
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Featured Results

forbes

Consumer Magazine

Class: Busness

Since 1917, Forbes magazine has been the arbiter of
strategic business insights and information for the
world's affluent business decision makers, Weh a newly
re-architected Forbes magazine, the mission is to dentity
and report on the people, ideas and technolkogies
changing the world. What has changed is the way in
which we delver it. There's an even greater focus on
reporting - investigative, immersive and involved - by
journalkists cperating from the center of the stones they
are teling. And the magazine s more participatory - wih
snificantly more first-hand accounts from story
subjects, ist members on other kst members, and the
Forbes community at large

Frequency: Bi-weekly
¥ Total Circulstion(Audited): 923,848
¥ Page Rate(4C): $135,730

More Info (2 9] lasc
Money

Consumer Magazine

Class: Finance & nvesting

MONEY is committed to helping readers take charge of
their finances and their futures. With a focus on what
matters most to affluent Americans today - ther family,
their future, their qualtty of life - MONEY helps readers
by providing them wih trusted advice to successfully
earn, plan, invest and spend,

PR

SAmerica’s
Best Places

Frequency: 11 times a year
¥ Total Circulation(Audited): 1,908,509
» Page Rate(BAV): $157,400

Moreinfo 2 [ 2% |
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Media Coverage

[ 120,000 Traditional Media Ops ]

Magazines Trade Newspapers Radio Cable Broadcast Out-of-Home Direct Mail
Journals Lists

nnnnnnn

KANSAS

25,000 Digital Media Ops

Traditional Pure-Play Online Ad Tablets
Websites Websites Networks

?‘ o wire A5
Content Model: Original Compilation
A Public Domain
A Traditional Inbound & Outbound
A Online Updating




' 2012 Revenue/Model

Advertising Sales

A Online Search & Display
A Premium Listings

A In-Person Exposure

A Competitive Targeting

Data Acecess
A Paid Subscriptions
A List Rentals

10%

Marketing & DatasServices

A Master Media Data Management
A Custom Data Licenses

A Custom Marketing Services
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Online
Versions
Core Product

19961999

SectionDomestic
Class  32C: Computers
Listings1 - 50 of 311 {Page 1)

Advanced Imaging
I

nation:
« AlMagazine

« New AlleyCat News

. | Industr azin

.
« Architectural Record
« AS/400

.

i

AS/400 Technology Showcase
Bank Systerns + Technology
Beyond Computing

actually signs the check
Cl0 Magazine
i) SR RRD) &

§)| Websie Kit il Outgut/Reports

‘The Magazine For Information Executives
An International Data Group Publication

9 MIBA &
2did 043119-000
Published 23 times a year by CXO Midis, Inc., & div. of Intemationel Data Group, 492 Old Connecticut Path,
68

For shipping info., see Print Media Production Sowrce.
PUBLISHER'S EDITORIAL PROFILE
© CIO magezine addresses the issuss vital to the success of IT and business executives. Through solutions-
oriented editorial, the magazmine provides CIQs and other business executives with understanding of the role
IT plays in echisving corporate goats. Rec'd 2/7/00.

1. PERSONNEL
| CBO/Pres/Crp Pub~Joseph L. Levy.

i levy@idgcom
Pub-Gary Beach.
gheach@cio com
Editor-in-Chisf~Abbis Lundberg.

"‘ lundberg@
3t ExecVPSals

Updated Continuously




' SRDS rEransformation rhimelin2000-2004

Primary User Developments
A Enterprise Access Licenses
A Advanced Utility & Data Currengy
A Training to Build Usage
A Basic Analytics

UserlFocused
Ofpline
Preduct
Development

Online
Versions
Core Products

Print 19961999 20002004
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