
ABM Webinar Series

  

  

In April 2012, ABM launched a free monthly webinar training series for b-to-b professionals. The
webinar series is the latest example of ABM’s commitment to offering high-quality education
and training to the business media and information industry. The series complements existing
programs such as ABM’s Advanced Leadership Program, an intensive five-day course
produced in partnership with Kellogg/Medill’s Media Management Center at Northwestern
University, which preps management-level employees for the next step in their careers.

  

Topic-specific webinars will feature experts from the b-to-b industry and other sectors sharing
actionable best practices and tutorials on subjects ranging from mobile strategies to
understanding web analytics to creating exceptional b-to-b editorial.

  

The list of 2013 webinars is listed below.

  Upcoming Webinars
  

Personal Branding for Journalists (09/26/13) 
Brought to you by ABM’s Editorial Committee and the Construction Writers Association

  

  

You’ve heard about journalists and personal branding for a few years now. And if you’re like
most journalists, you thought:
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• Oh, that’s just a buzz phrase. • Isn’t branding just marketing? • Isn’t branding just selling out? •
Or, but my work should stand for itself.

  

Some of that is true, but the reality is that you are branding yourself, whether intentionally or
not. You are creating your brand. During this webinar, Robin J. Phillips, digital director at the
Reynolds Center for Business, explores ways you can grab the wheel and take control of it.  Re
gister here.

  

Understanding Video: 3 Steps to Developing a Video Content Strategy (10/31/13) 
Brought to you by ABM’s Editorial Committee and the Construction Writers Association

  

  

Video is playing a more prominent role as b-to-b content teams serve their audiences in new
ways and on new platforms. However, video is frequently offered as an add-on -- something
that is done because we can do it, not because we should do it (and often, not done very well.

  

This webcast will show editors how to “read” the audience and evaluate upfront where video will
add value (or where it is superfluous) and, if video is appropriate, how to execute high-quality
video content affordably and efficiently with existing staff and resources. Speakers include Sam
Simon, Multimedia Production Manager at Cygnus Business Media and Larry Stewart, editor of
ForConstructionPros.com. Registration to open soon.

  

Automating the Editorial Workflow (11/21/13) 
Brought to you by ABM’s Editorial Committee and the Construction Writers Association

  

In the digital world, content is no longer king -- how you effectively deliver and disseminate that
content to your readers is. Today’s content strategies are focused on creating once and
publishing many times, while augmenting original content with curation.
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http://www.siia.net/index.php?option=com_content&amp;view=article&amp;id=1444&quot;
http://www.siia.net/index.php?option=com_content&amp;view=article&amp;id=1444&quot;
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This webcast will show how b-to-b content teams are automating their workflows to deliver the
right content at the right time on the right platform; how automation is helping drive
discoverability; and how an automated workflow is providing a steady stream of fresh, relevant
content without driving up costs or staff workloads. Registration to open soon.

  2013 Archived Webinars
  

  

Driving Website Performance with Tag Management (01/31/13) 
brought to you by ABM's Digital Media Council

  

It’s 2013 and analytics are king, but they go far beyond basic page view and visitor metrics. Tag
management promises more agile measurement that can boost website performance, but the
process continues to be confusing and often tedious.

  

During a free webinar on January 31, Mark Rose, svp of sales at BrightTag, will clear up the
confusion by offering a concise break-down of the process and how to implement it.  Tom
Cintorino, Northstar Travel Media’s evp of digital media and chair of ABM’s Digital Media
Council, will moderate. Summary.

  

 How to Use Social Media as a Reporting Tool (02/28/13) 
brought to you by ABM's Editorial Committee

  

Too often social media channels are being used simply as a way to promote links to existing
content created on other platforms. That means many b-to-b content teams are neglecting one
of their most powerful tools. In this webinar, Crain Communications social media trainer Tracy
Samantha Schmidt will offer actionable takeaways for content teams of any size on leveraging
social media as a reporting tool. Summary and archive.
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https://www.abmassociation.com/abm/Driving_Website_Performance_with_Tag_Management.asp
http://www.abmassociation.com/assnfe/ev.asp?MODE=&amp;ID=267
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How to Boost Email Marketing Response Rates (03/14/13)
brought to you by ABM's Audience Development Committee

 While digital marketing tools abound, e-mail remains one of the most prominent, effective—and
personal—marketing platforms we have for reaching our customers. The mass amounts of
e-mail our customers are receiving in their daily professional lives necessitates a smart,
proactive strategy that touches the right buttons when customers need them—and a marketing
professional who can tweak campaigns on the fly to improve results. 

  

This webinar, brought to you by ABM’s Audience Development Committee, will offer leading
edge best practices for boosting e-mail response rates, as well as benchmark data from a
recent ABM survey on e-mail marketing performance and investment within b-to-b media. In
addition, two industry experts will share actionable steps for improving e-mail response. Summ
ary and archive.

  

 Build Your Business With Digital Publishing (03/21/13) 

  

 brought to you by Adobe

  

There is still much speculation around the need to invest in engaging, interactive digital apps
and how to use them to build your brand, drive revenue and expand your business. During this
webinar, brought to you by Adobe, Bridget Roman and Colin Fleming will share insightful
information on tablet and smartphone trends, where the publishing and technology industries
are headed, the importance on ensuring your brand is available to readers when they want to
engage with your content and more.  Summary and archive.

  

 How to Use Social Media as an Audience Development Tool (06/20/13) 
 brought to you by ABM's Audience Development Committee 
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http://www.abmassociation.com/assnfe/ev.asp?ID=268
http://www.abmassociation.com/assnfe/ev.asp?ID=268
http://www.abmassociation.com/assnfe/ev.asp?ID=270
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When it comes to social media, marketers and audience developers are often guilty of the same
missteps as content creators—shoveling existing promotions and copy onto social channels
rather than approaching each social platform as its own unique environment that can offer
valuable insight—as well as a direct touch point—to their customers.

  

During this free webinar, hear from leading experts on how to leverage social media as an
audience development tool, from developing deeper customer understanding to boosting
performance of marketing campaigns and content products to the leading social media tools
that you should be using. Summary and archive.

  

 Maximize ROI with Adobe Digital Publishing Suite (06/27/13) 
 brought to you by Adobe 

  

If you are considering moving from a PDF version of your magazine to a highly engaging,
interactive reading experience, but are worried about the added staff, budget and training that
might be involved, attend this one-hour webinar to learn how you and your team can seamlessly
get up and running with Adobe Digital Publishing Suite.

  

During the hour, Adobe’s Bridget Roman and Colin Fleming will introduce you to the various
ways that DPS ensures efficient and affordable production costs and also provides in-app
marketing tools that will help you generate meaningful revenue. They'll also share real-life
examples of how other business media publishers like GIE Media have successfully achieved
this. Summary.
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http://www.abmassociation.com/assnfe/ev.asp?ID=272
http://www.abmassociation.com/assnfe/ev.asp?ID=273

