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New Economy = New levels of confidence
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http://finance.yahoo.com/techticker/article/195065/Europe's-Crisis:-Much-Bigger-Than-Subprime,-Worse-Than-U.S.
http://online.wsj.com/article/SB123574078772194361.html




“..larger companies...can be expected to
pursue a hybrid approach for many years,
supplying some hardware and software
requirements themselves and purchasing
others over the grid. One of the key

challenges for corporate IT departments,
in fact, lies in making the right decisions
about what to hold on to and what to let

7”7

go.

- Nicholas Carr, ‘The Big Switch”
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Confidence through familiarity

Windows Azure® an internet-scale cloud services platform hosted in
Microsoft data centers, which provides an operating system and a set of
familiar developer services that can be used individually or together.
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Microsoft’s cloud infrastructure achieved both SAS 70 Type | and Type Il
attestations and ISO/IEC 27001:2005 certification




Microsoft Online Today

More than 500,000 paid seats

Business Productivity Online Suite Reference Customers
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http://www.gsk.com/investors/reports/q42008/q42008.pdf

In Summary

B

Microsoft brand and experience = trust

Consumers & Businesses know Windows-based
applications in on-premise deployment which helps to
win their trust

The partner ecosystem that builds on Microsoft
technology and deploy & manage it are key in building a
trust relationship with end users

Finally, the fact that so much of our technology is
already hosted and providers are building (private)
clouds on Microsoft technology is a big source of trust
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