
 
 
The Honorable Louis DeJoy 
The Postmaster General and CEO 
U.S. Postal Service 
475 L’Enfant Plaza, SW 
Washington, DC  20260        July 29, 2020 
 
Dear Mr. Postmaster General: 

Congratulations on becoming the nation’s 75th Postmaster General. You have taken the reins of 

a beloved institution that is a critical component of the economic infrastructure of the United 

States. The Postal Service is also central to a $1.6 trillion industry that employs some 7.3 million 

Americans in mailing, shipping and the supply chain of paper, printing and technology. The 

associations and their members whom we represent wish you success and are fully prepared to 

support your efforts to ensure that the Service remains “a great institution, worthy of its 

standing.” 

Over the past thirty or more years, the industry and the Service have closely consulted on 

change and the modernization and evolution of the system.  While clearly having many 

disagreements, some of them very substantial, the overall trend has been upward in 

cooperation for mutual benefit (and thereby benefitting the mailing public) and improved 

performance by USPS.  The worksharing program, to name just one developed in cooperation, 

has been an historical watershed for USPS business.  This consultation has had a vital 

secondary benefit:  your customers are never surprised by significant changes, whether they 

agree with them or not.  Advance notice enables them to understand USPS’ view of the 

benefits, and plan preparation of mail or packages in order to adapt successfully. 

The industry has views on the efficacy of any number of ideas that have been raised for change 

to help USPS financially and operationally. We certainly would be all in on consulting with you to 

develop these or additional ideas, and provide feedback as to whether they would be 

productive.  For example, our understanding, confirmed by your statement from yesterday, is 

that you have begun limiting overtime, as well as testing changes to the delivery system which 

would move delivery office sortation to the afternoon in order to expedite carriers’ starting their 

routes in the morning.  Our members, and no doubt many other mailers, believe these to be 

significant and interactive changes and want to both better understand them and their 

implications for service, and offer feedback about the potential impact on customers. 

So, as you contemplate significant changes to the organization and operation of the Postal 

Service, we very much encourage you to involve your customers and supply chain partners. 

Continuing the collaborative effort between postal management and the industry to explore 

ways to maximize partnership opportunities will maintain the substantial value it adds.   

The Postal Service remains an invaluable institution. We are fully committed to your success, 

and the benefit that will bring to the Postal Service, its customers, and the public at large. 

However, we are convinced that for the Postal Service to evolve in the face of current and 

emerging challenges it is vitally important not to go it alone, but to work with stakeholders both 

within and without the system 



Assns. Letter to the Postmaster General, p.2 
 

We would very much look forward to an opportunity to have an introductory meeting with you at 

an early date and, in general, look forward to a mutually productive working relationship. 

Thank you.  

Sincerely,  

 
Hamilton Davison  
President and Executive Director 
American Catalog Mailers Assn. 
 
Mark Pitts 
Executive Director, Printing-Writing 
Papers, Pulp and Tissue 
American Forest & Paper Assn. 
 
Steve Krejcik 
President 
Assn. for Mail Electronic Enhancement 
 
Christopher Oswald 
Senior Vice President/Government 
Relations 
Assn. of National Advertisers 
 
Michael K. Plunkett 
President and CEO 
Assn. for Postal Commerce 
 
Ken Garner 
Senior Vice President 
Assn. for Print Technologies 
 
Michael K. Plunkett 
President and CEO 
Delivery Technology Advocacy Council 
 
Maynard H. Benjamin 
President and CEO 
Envelope Manufacturers Assn. 
 
Raymond Morrissey 
VP/Postal Affairs 
Greeting Card Assn. 
 
Kim Waltz for 
Imaging Network Group 
 
Bridget Hagan for 
The Insurance Coalition 
 

Kate Muth 
Executive Director 
International Mailers Advisory Group 
 
Leo Raymond 
Managing Director 
Mailers Hub 
 
Todd Haycock 
President 
Major Mailers Assn. 
 
Jeff Hartford 
President 
Media & Content Marketing Assn. 
 
Robert Galaher 
Executive Director 
National Assn. of Presort Mailers 
 
Paul J. Boyle 
Senior Vice President/Public Policy 
News Media Alliance 
 
Tonda F. Rush 
Counsel 
National Newspaper Association 
 
Arthur B. Sackler 
Executive Vice President 
National Postal Policy Council 
 
Michael Makin  
Executive Vice President 
Printing United Alliance 
 
Donna Hanberry 
Executive Director 
Saturation Mailers Coalition 
 
Jeff Joseph 
President and CEO 
Software & Information Industry Assn. 


